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This paper reports on the methodology and findings of a pilot study carried out as part of a doctoral research project at Loughborough University. The PhD aims to identify a methodology for designing products that are instinctively used in a sustainable way. 

The lifecycle of a product consists of design and development, manufacturing, distribution, sales, use and disposal. The use phase has been identified as having a significant environmental and social impact, which is largely determined by the consumers’ behaviour. (Environmental Change Unit, 1997; Margolin, 1997; Sherwin and Bhamra, 1998). To reduce the impact of product use, technological innovation alone is not sufficient, a fundamental shift in behaviour is required (Fletcher et al, 2001; Velden, 2003), a shift which could be initiated by manufacturers through innovative product design. However, with the exception of safety and manufacturer liability, there appears to be a lack of consideration on the part of manufacturers and designers for the effects of product use. To date activities in the field of sustainable design have tended to focus on reducing the impact of manufacturing and disposal a focus which is driven in part, by legislative demands. 
Pilot Study
An initial literature review revealed that ‘unsustainable’ and ‘sustainable’ use behaviours have yet to be clearly defined. One of the aims of this research project therefore, is to fill this void. This paper discusses the methodology and findings of user centred research aiming to identify ‘sustainable’ and ‘unsustainable’ mobile phone use.
The study involved supplying selected users of mobile phones with activity diaries (Evans et al, 2002; Maguire, 2001) in order to gain an insight into the actual activities of the user in operating the product; their habits and behaviours; problems and difficulties they encountered and, when compared, the diversity in use actions between groups. The purpose of this study was to test the effectiveness of the methodology employed and to gather data on the environmental and social issues related to mobile phone use. The findings presented draw together illustrative and anecdotal examples of behavioural issues identified by mobile phone users. The paper concludes by discussing how the findings could be applied within the design process to bridge the divide between user’s actual needs and designers understanding of user needs and address the reported lack of information regarding user behaviour in design handbooks (Kanis, 1998). 
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