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A new model of well-being to deliver artifacts that sustain people, environments and profits.
A recent re-appraisal of needs theory, consumption and sustainability (Jackson et al, 2004) concluded that the human experience was motivated or driven by psychological and sociological factors.  These could be satisfied or fulfilled with material, functional and symbolic artifacts but were sometimes met by non-material means.  Needs theory has been dominated by entrenched, and often opposed, viewpoints when applied to consumption.  Consumption is seen as ‘insatiability of wants’ by the economists, ‘consumption as social pathology’ by the eco-humanists, ‘consumption as meaning’ by the semioticians and cultural observers and ‘consumption as evolution’ by the behaviorists.  All of these viewpoints seem relevant in the debate about moving towards more sustainable patterns of consumption. As individuals we are capable of operating concurrent viewpoints when purchasing.

Challenging existing socio-cultural perceptions of ‘eco’ products, over 700 products buildings and materials embracing design solutions, ranging from minor eco-re-design of existing products to radical new concepts and dematerialisation, were selected for The Eco-design Handbook (Fuad-Luke, 2002, 2005).  These eco-pluralistic designs, from over 30 countries, permit consumers to embrace many viewpoints – they can want them, desire them, fall in love with their seductive aesthetics, covert their social status and/or sustainable semiotics, or purchase them to meet their real, changing needs.  While artifacts were primarily selected for eco-design strategies that directly or indirectly reduce environmental impacts some artifacts did reference strategies that focus on improving individual or social well-being.

In general, the agenda for Design-for-Sustainability (DfS) tends to focus on balancing economic, social and environmental well-being and gives little attention to the well-being of individuals. This paper proposes a series of seven inter-connected categories of well-being:  individual-physiological, individual-psychological, individual-emotional; individual-spiritual; socio-cultural; environmental; and economic.  Fifty case studies are selected from The Eco-design Handbook and qualitatively examined for their ability to deliver well-being based upon the material and non-material ‘affordance’ of each artifact.  The results of this exercise raises some important questions for designers, manufactures and consumers.  Can we improve our well-being while delivering Factor X improvements; producing durable/repairable/maintainable artifacts; operating cradle-2-cradle closed-loop systems; selling products or PSS or experiences?  Are new business opportunities and fresh consumer experiences generated by considering the seven-point model of well-being during the design process?
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