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Keynote Presentation
The idea of sustainability has been embraced enthusiastically by some organisations and rejected by others. The presentation will assess why some organisations have already embraced sustainability strategies and an emerging carrot-and-stick duo of drivers that promise to spur commitment to sustainability in organisations. One emerging driver is a compelling quantification of potential opportunities from integrating sustainability considerations into product design and organisational strategies. The other is a 'perfect storm' of threatening market force risks on the horizon. How sustainability is presented to senior leaders is critical. The presentation stresses using language that appeals to the leader’s mindset and positioning sustainability strategies as a means to achieving existing product success and organizational ends, rather than as another priority to worry about. It positions sustainability as a design solution, an organisational strategy, and a catalyst for an exciting organisational transformation.
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