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Abstract

After 10 years of eco-labelling efforts at EU level, it seems clear that the EU Eco-label has not seen the success that was hoped for. Despite the relative success of other labels and a significant effort from the Commission and Member States, the EU label has failed to make an impact on the market. Despite claims that companies are using the EU Eco-label criteria to benchmark their own products and hence that the label has had some indirect impact on product improvement, in real terms the effect on the environment is probably negligible. If the EU Eco-label wants to become a significant incentive for the business community to improve its products,

it will need to focus far more effectively on bringing businesses on board and provide the benefits (e.g. improved image, increased sales, etc.) that have been promised. With the next revision of the EU scheme foreseen in 2005, this paper aims to explore some of the ways in which the EU Eco-label scheme could become a real driver for environmental product improvement and innovation in Europe, with a focus on the business rather than the policy perspective.
