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Abstract:

Few would dispute that deeper societal change is required if we are to create and develop sustainable business models. Few would disagree that there exists a need for a profound paradigm shift in how we relate to ourselves, to the material world and the natural environment if we are to build a sustainable society. However, the big questions are: How do we achieve this and what are the consequences? 

When we seek new ways of looking at things, we often find ourselves immersed in a tale of complex paradoxes. Whilst encouraging ourselves and other people to think ‘anew’ we are confronted with a number of dilemmas, and we raise defence mechanisms that limit our abilities to think differently about the world around us. We will discuss some of these fundamental tensions, and it will be illustrated how we, as individuals, help maintain and construct barriers towards change. It will be argued that we can not afford to be ignorant and must pay attention to our role as social actors and to what extent we can re-make our society. In addition, a number of important questions will be raised; How ‘new’ and ‘alternative’ are our solutions? Do we break paradigms, or do we simply work within the unsustainable system that created the problems in the first place? 

The discussions will be based on the experiences and reflections culminating from a four-year study, where businesses and people working towards greater sustainability were taking part. We will also draw from exploratory projects carried out with product design students at the Glasgow School of Art. To conclude, we will discuss possibilities to creatively transcend the sustainability challenges ahead of us.

