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Principles and People Behind Responsible New Business Models
‘If every company on the planet were to adopt the environmental and social practices of, say, the Body Shop, Patagonia, and Ben and Jerry's Ice Cream, the world would still be moving toward environmental degradation and collapse’ 

Paul Hawken

What we have today is not only a trust, management and leadership problem, but also a design problem. If a fundamental problem is over consumption (people simply using up too much of the Earth's resources), then socially responsible businesses are contributing to the decline of the planet as quickly as other companies because they too promote consumption. We are all consumers. In order to achieve a sustainable society; we need to invent a system of commerce and production in which each and every act is inherently responsible, and restorative and therefore sustainable.

Business will not be able to fulfil its social contract with the environment or society until the system within which they operate undergoes a fundamental change, a change that brings commerce and government into alignment with the natural world from which we all receive our sustenance.

The greatest amount of human suffering and mortality is caused by war, poverty and environmental problems that are not being adequately addressed by environmental organisations or companies. Contaminated water, sugar and tobacco are killing a hundred times more people than all other forms of pollution combined. If hope is to pass the sobriety test, then it has to walk a pretty straight line to reality. Nothing proposed here is possible unless business is willing to integrate itself into the natural world. It is time for business to initiate a genuinely open process of dialogue, collaboration, reflection, and redesign. Business must yield to the longings of the human spirit. CSR has to be more just PR.

The most important contribution of new business models, social entrepreneurs and the socially responsible business movement, is that they are prepared to stick their head above the parapet. They are leading by trying to do something about the problems, to risk, take a chance, to make a change for the betterment of all. They are not waiting for "the solution," but are acting without guarantees of financial and short-term success or proof of purchase. That is what all of us must do. Being visionary and ‘good’ has always been risky, but without a positive vision, mission and magnificent obsession for humankind we can have no meaning, no work, no purpose, and no sustainable development.
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