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A Teensie Bit of  Background



Green Business
Opportunities

Stick 
And… Or 
Carrot?



UK consumers 
spend several 
billions on goods 
& services with 
low impact on 
global warming



‘Where 
there’s
Muck
there’s 
Brass’



It’s all a Matter
of Timing



Government and 
business are currently 
waiting on consumers 
to choose more ‘green’
products and services.  
Consumers are ready & 
willing to act on climate 
change and the 
environment, but can’t 
see the point, because 
they feel their efforts 
would be isolated and 
in vain.  Source: 
National Consumer Council

Ride the Wave!



80% of our 
Environmental 
Impact is from 4 
Decisions:

•How we run our homes

•What we consume

•How we get around

•Holiday travel

Source: National 
Consumer Council



Household brands are coming to truly 
realise that potential

Source: Chartered Institute of Marketing



But still few 
are trying to 
engage with 
the consumer 
directly, and 
in end-benefit 
driven ways 
that they can 
respond to 
tangibly



Matching the Deeds 
to the Words



Maintaining 
Trust -
Or… not



Are Consumers 
Being 

Overwhelmed
by Too Much Talk 

and Too Little 
Substance?



Shows of Commitment to Selling



Or Showing Commitment to the Customer?



The Possibilities
are Endless -
If you have
the Budget…



The Balls…



…and Belief



As customers we use 
brands to…

• Make our decisions easier

A shorthand

Risk reducer (e.g.  in style, taste, or 
functioning)

Buy on “automatic pilot”

•Make statements about ourselves to others 
and to ourselves

I am what I buy

I would like to be what I buy

Source: Chartered Institute of Marketing

The Key 
Fundamentals 
of Best Brands 
Apply:



Marketing
#101…

Nothing More 
Outstanding 
than a USP! 



Getting in 
Over My 
Head

Junkk.com



Rubbish 
Needn’t Be a 
Dirty Word



PSYCHING UP THE GREEN CONSUMER

“Messages from governments admonishing people for buying products that 
cause environmental damage appear not to be working. People are 

simply not listening. Making people feel guilty about their lifestyles is 
achieving only limited success. So we need to look again at how we 
enlist the public to live in ways that cause minimal environmental 
damage.” Dr Klaus Toepfer, Executive Director of the United 

Nations Environment Programme.

“The losers will be those who won’t work with the idea of sustainable 
consumption. The winners will be those who identify core needs and 

rethink what they do. They’ll realise it’s another way of making
money.”  Bas de Leeuw, UNEP/DTIE.



Introducing RE:tie - Savings… and 
makings… from designed-in eco-
pack design

Why – we are here - history
Who – the market is
What – has been done to date
Where – we are going next
How – much it will take
And - some other stuff 
(a boy needs to retain a certain 
air of mystery)



RE:tie - A Quick Potted History

Summer 06 - Dreamt it up
Oct 06 - Applied for a Patent
Oct 06 - Exhibited at BIS. Won Medal

April 07 - Exhibited at Geneva Invention Show. 
Won a Bigger Medal!
May 07 - Visited Total Packaging
Summer 07 - Got some nifty PR & a few more Awards
Autumn 07 - Knocked out a rough Business Plan, 
Secured IP Funding & Subsequent Enhanced 
International Protection
Nov 07 - Attended Caps & Closures, Brussels

Today - Still facing a steep, uphill slope!



Why we are here
The RE:tie

Multi-award-winning
Geneva International Inventions Show 2007
EAST Journal Green Marketing Awards
FOCUS DIY Green Hero
Fillip IP Awards

An evolutionary development

Topical - market opportunity
Legislative/commercial pressures

Commercial
Time is now right to exploit potential
Helping businesses see what can be done



Who – our market is

Secondary
Consumers

Primary
Brand Manufacturers/Retailers
Caps & Closure Suppliers



What has been done to date

IP Protection
PR
Marketing

Shows



Where we are going next

National
PR
Marketing/Sales

Exhibitions
Funding

WRAP, NISP, Carbon Trust, BizLink, VCs, Bas
You tell me… please!

International
Marketing/Sales -

Exhibitions
Expansion

Staffing
Diversification

Further protection
Trade Mark/Branding
Licensing



Costs

LOTS!!!!
Trademarking
Prototyping - closure/printing
Commercialisation/ Licensing 
Marketing
PR
Opportunity costs

Staff
Premises

How much it takes



What’s Worked.. Or Hasn’t

???



“No one said saving the planet 
was  going to be easy, 

but we can surely have fun - and 
make some money - trying”



Ta!

Info@Junkk.com - 01989 762269

mailto:Info@Junkk.com
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